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“You don’t need faster trains. You need Wi-Fi and wine.”

It's a line that sums up Rory Sutherland perfectly: delightfully irrational, utterly logical, and
entirely unforgettable.

Sutherland has never chased fame. Instead, he built something rarer — ritualized reverence.
And in doing so, he gave shape to an entire worldview: one where logic bows to psychology,
data makes room for magic, and behavior reveals truth better than belief.

As we publish his FY25 Celebrity Fame Index report, it is time to acknowledge something
deeper: Rory Sutherland is not just a subject of The Fame Index — he is one of its
reasons for existing.

T2 In the Company of Giants

Alongside the late Jeremy Bullmore — whose blend of poetic precision and marketing insight
still echoes in our metrics — Rory Sutherland helped seed the intellectual soil from which The
Fame Index was grown.

Where Bullmore showed that “people build brands as birds build nests, from the scraps and
straws they chance upon,” Rory operationalized the same idea through psycho-logic,
storytelling, and structural folklore.

Both men were not just communicators of behavioral fame — they were founders of it.

i/ The Numbers Say What Culture Already Knows



FY24 — FY25 Celebrity Fame Index Trajectory

Global Fame Score: 88.0 — 89.7 (Domain-Calibrated)

Tier: Durable Loop — Ubiquitous Fame

Context: Applied Behavioral Science & Marketing Strategy (ex-China)

Dimension FY25 Score
Cultural Penetration 92
Fan Conversion Velocity a0
Identity Lock 87
Loop Propagation 93
Defensive Fame Moat 85

Sustained Fame Capital 91

Tier

Ubiquitous Fame
Durable Loop Fame
Durable Loop Fame
Ubiquitous Fame
Durable Loop Fame

Ubiquitous Fame

Estimated Absolute Fame (general population awareness): ~45-50
Estimated Domain Ubiquity (marketing/strategy): ~90-92

©» The Sage and the Trickster

Sutherland’s rise is not simply about charisma or contrarianism — it's archetypal.

Our diagnostic categorizes him as a Sage/Trickster hybrid, a rare and powerful configuration:

e I Sage: He codifies ideas — psycho-logic, soft power, lateral thinking — into language

the industry adopts.

e & Trickster: He delivers them through paradox, mischief, and inversion — making even
boardrooms laugh while they learn.

This hybrid archetype grants him a paradoxical power: institutional trust with viral cut-through.

The Platform Paradox



The Vice-Chairman Sage advocating patience and irrationality spreads most
virally via 60-second TikToks.

This is not a flaw — it’s the structure of his fame.
Clipped parables, soundbite wisdom, aphoristic riffs — “EV vs Petrol,” “Eurostar,” “Potato” —
become meme-atoms that travel faster than strategy decks or MBA frameworks.

Nudgestock becomes a ritual anchor.
LinkedIn bios signal allegiance.
Fans quote him to defend against “data-only” orthodoxy.

Rory’s fame isn’t floating — it's scaffolded.

= Institutional Memory, Built from Irregular Parts

Our framework classifies Sutherland’s fame structure as:

e Event-anchored (Nudgestock, RecFest)
e UGC-amplified (fan-edited TikToks, YouTube Shorts)
e Canon-supported (TED, “Alchemy,” Big Think)

e Tribe-defended (LinkedIn, Reddit, Slack groups)

In short: a fame built not on trend, but on ritual.

I. Narrative Fragility: A Note of Caution

Even durable fame carries fragility. In Rory’s case, the risk lies not in forgetting — but in
familiarity.

His stories (Eurostar, potatoes, Red Bull) are canon — but canon calcifies. The
more they circulate, the more they risk becoming parables without potency.

To sustain narrative vitality, Sutherland’s challenge is not to grow louder — but to refresh the
folklore. The next “psycho-logic” story must feel as fresh and dangerous as the first.




») Closing Tribute: Why The Index Owes Him

There would be no Fame Index — not in this form — without Rory Sutherland. His framing of
irrationality as value, of stories as structure, of behavior as truth — is woven into every line of
our protocol.

If Jeremy Bullmore gave us the poetry, Rory gave us the mechanics.
If Bullmore mapped the nest, Rory handed us the twigs.

And for that, we offer this as both recognition and thanks.
He is not just a subject of The Fame Index. He is part of its origin myth.

Which is why, with admiration, gratitude, and behavioral rigor, we now enshrine his FY25 report
under a more fitting cultural name:

4 Rory Sutherland: The Modfather of Marketing

Endlessly Clipped. Rarely Equaled. Never Replaced.
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